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Objectives:

Search engines are now widely used by ordinary people in their daily life, and so they are
becoming indispensable social tools to retrieve information from the Internet. In this sense, search
engines are now important tools to support social information infrastructure in several areas such
as society, education, culture and business. According to the user survey by InterScope co., the
usage of Web search engines is almost as popular as TV and newspapers, and their credibility is
high. Especially, young people tend to rely on so called Web 2.0 contents such as Blog and WebQA
contents. On the other hand, conventional Web search engines are rapidly commercialized such as
keyword selling, search engine connected to advertisement, and search engine optimization (SEO).



Although user credibility for conventional search engines is pretty high, the quality of the
information searched and ranked by conventional search engines is also commercialized, and so,
not so high. In daily life at homes or academic research, the reliability of information provided by
conventional search engines is crucial. Furthermore, there are still controversial problems such as
digital right management and personal information treatment concerned with search engines. Also,
from the national viewpoint, search engines are crucial, and recently, several national projects to
develop search engines have started such as Japan “Information Voyage” project or EU multimedia
search engine project etc.

In this research, we identify several issues concerned with search engines (such as information
technology, intellectual property management, business models, searched information reliability,
search engine customization by individual information, legal responsibility, metadata produced by
search engines and its IP aspects, keyword selling, trademarks, business model patents concerned
with search engines, educational usage of search engines, advertisements, academic information
search etc.). From these several aspect, this research aims to discuss and propose the
next-generation search engine and related social issues.
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Achievement:
2007~2008 fiscal year:
1. Workshop

The workshop on the comprehensive research on the next-generation information search,
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which focus on information credibility, was held at Awaji-Yumebutai International Convention

Center on July 16-17, 2008,which gathered about 25 participants. This workshop focused on



Web information credibility, and business models/intellectual property issues concerned with
information credibility.

Analysis of the Internet survey concerned with the usage of Web search

We achieved an Internet-based user survey for about 1000 people concerned with the

search-engine driven advertisement and Web information credibility in Internet several
times. We analyzed our previous survey research in depth.

According to the results of the above workshops, discussions and analysis of Internet survey
research, we started to make a research result report and our proposal.
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